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Where are prices heading next year?

What are the expectations for home price during the next 12 months? More than one-fourth (28%) of the 
homeowners expect to see some decline in prices in the year ahead, and one-third (33%) expect some 
increase in prices in their market area during the coming year. Among renters, one-fourth expect some 
decline and one-third expect to see some increase in prices in their market area.

Exhibit 29: Where prices are heading next year?

Expectations on prices vary from region to region. In the Northeast, 24% of the owners expect home 
prices to decline some in the year ahead, and 35% expect prices to increase. In the West and Midwest, 
about 30% of the owners expect prices to decline some, and another 30% expect home prices to rise.  
In the South, 27% of the owners are expecting prices to decline a bit more, and 34% expect prices to 
rise in the year ahead. 

In response to the question, “Have changes in home prices influenced your home-buying decision?,” 
more than one-third of the owners (35%) and renters (38%) responded positively.

Among homeowners under 35, about 50% reported that changes in home prices influenced their home-
buying decision. That percentage fell to 37% for owners in the 35-44 age group, 28% for 45- to 64-year-
olds and 17% for home-owning respondents age 65 or older. 	

Among renters, about 40% of those under the age of 45 reported that changes in home prices would 
influence their home-buying decision. Again, this percentage declined with age. Less than one-third 
(31%) of the 45- to 64-year-olds and 19% of those 65 or older said that home price fluctuations would 
influence their decision to buy. 

When asked how they reacted to home price changes in their markets, the most common responses 
were, “They made me hesitant to buy a home” (29% owners and 35% renters) and “I postponed buying 
a home” (22% owners and 21% renters).
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Exhibit 30: Have home prices influenced decisions to buy?

Gas prices and the housing market

About one in five homeowners (22%) and one in four renters (24%) reported that changes in the price  
of gasoline could influence their future home-buying decisions. 

There are some differences by age group, with younger households generally expressing greater 
concerns about rising prices at the pumps. Among 20- to 24-year-olds, one-third said their home-buying 
decisions would be influenced by changes in gasoline prices. That percentage declined to one in four 
homeowners among 25- to 34-year-olds, one in five homeowners between the ages of 35-64 and one  
in eight homeowners 65 or older. 

Among renters, one in four 20- to 44-year-olds, one in five 45- to 64-year-olds, and one in 19 among 
those 65 or older said their home-buying decisions could be influenced by changes in gasoline prices. 

When asked specifically how they responded or were likely to respond to changes in gas prices, the 
most common responses were, “They made me hesitant to buy a home” (31% owners and 34% renters), 
“I postponed buying a home” (22% owners and 27% renters), and “I changed location of where to buy” 
(13% owners and 14% renters). 

Exhibit 31: How are prospective buyers responding to volatile gas prices?
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Concerns about the direction of the economy

People are concerned about the health of the overall economy and their financial future.

About six out of 10 (61%) homeowners and half of the renters (50%) feel that the U.S. economy is on 
the wrong track. Only one out of five homeowners (22%) and one out of four renters (26%) say the 
economy is on the right track.

Exhibit 32: Is economy on right or wrong track?

Among homeowners, about half of the respondents under 35 and 58% of owners in the 35-44 age group 
believe the economy is on the wrong track, and that percentage rose to 68% for homeowners age 45 or 
older. About 29% of the homeowners under age 45 and only 17% of homeowners over 45 believe the 
economy is on the right track.

Among renters, more than four of 10 under 35 and 69% of renters 65 or older feel the economy is on the 
wrong track. Only 29% of renters 20-24 years old say the economy is on the right track and that “right 
track” rating fell to 17% for renters over the age of 45.

Homeowners and renters uneasy about their financial future

Slightly more than half (53%) of the homeowners feel “somewhat to very satisfied” with their current 
financial situation, and 46% say they are “somewhat to very dissatisfied.” Among renters, four out of  
10 (40%) are “somewhat to very satisfied” with their present financial situation, and 47% are “somewhat 
to very dissatisfied.” 
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Exhibit 33: Satisfaction level with own financial situation

Looking to the future, four out of 10 homeowners (40%) expected their family’s financial situation to get 
“somewhat better to much better,” and another four out of 10 owners (43%) said it would stay about the 
same during the next 12 months. Only 13% expected their financial situation to “get somewhat worse to 
much worse.” Among renters, nearly half (46%) expected their family’s financial situation to “get somewhat 
better to much better,” and three out of 10 reported it would stay about the same. Only one out of 10 
expect their family’s financial situation to “get somewhat to much worse” during the next 12 months. 

Households are more upbeat about their own housing situation

In contrast, people are generally comfortable with their current housing situation. About eight of 10 (77%) 
homeowners and six of 10 renters (58%) said they were “somewhat to very satisfied” with their current 
housing situation. Among homeowners, only two out of 10 (22%) and, among renters, four out of 10 
(39%) were “somewhat to very dissatisfied.”

Exhibit 34: Satisfaction level with current housing situation
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Doubling-up trends increase 

To cope with high unemployment and bad economic times, an increasing number of Americans are 
doubling-up with friends and family. About one-third of the homeowners and one out of five renter 
households reported they are doubling-up in some form or fashion. 

Exhibit 35: Current living arrangements with adult children or parents

In order to project future housing demand, it is important to understand how many households are doubling-up 
to cut expenses and ride out the recession, care for an aging parent, or for some other reason. 

Judging from the results of this survey, the number is high. More than one-third of the owner households 
and about one fourth of the renter households are doubling-up — a lifestyle choice that occurs in a 
variety of ways and for a variety of reasons. For example, adult children (over 21) could move back in  
with their parents following college or after suffering a job loss or financial/personal set back; parents 
nearing retirement could move in with one of their adult children to cut living expenses; aging grand-
parents could move in with one of their adult children; or two or more related or unrelated persons could 
decide to share a home or apartment to cut expenses. 

About 14% of the homeowners and 7% of the renters reported that their adult children (over 21) live with 
them. Another 9% of homeowners and 8% of the renters live with their parents. 
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About 13% of the homeowners and 9% of the renters reported that one or both of their parents live  
with them.

Interestingly, the numbers related to future doubling-up are slightly below what is now being experienced. 
When asked, “During the next five years, what do you think your living relationship will be with your adult 
children and/or parents?,” 6% of the owners and 3% of the renters reported that “we will live with our 
children,” and another 12% of the owners and 9% of the renters said “our adult children will live with us.”

About 5% of the owners and 4% of the renters predicted that they would be living with their parents 
within the next five years. Another 9% of the owners and 7% of the renters said that “our parents will  
live with us” within the next five years. 

Exhibit 36: Views on future living arrangements with adult children

Exhibit 36a: Views on future living arrangements with parents

Remodeling Activity

In today’s housing market, remodeling is becoming a more attractive option. One out of five homeowners 
(22%) have recently completed a remodeling job or plan to remodel in the next two years instead of 
buying another home. 

Wealthier homeowners are more likely to remodel. Among households with incomes over $150,000,  
27% said they had already remodeled or planned to remodel in the next two years. In contrast, only  
22% of homeowners with incomes under $150,000 said they had already remodeled or planned to 
remodel in the next two years. 
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In response to the question, “Do you think it is a good time to remodel your home?” more than four out 
of 10 homeowners (42%) said “yes.” 

Exhibit 37: Is now a good time to remodel?

No 
58%  

Yes 
42% 

Again, higher income and baby-boom generation homeowners are more optimistic about the remodeling 
market generally than other income and age groups. Among households with incomes over $150,000, 
56% said it was a good time to remodel. In contrast, only 36% of homeowners with incomes under 
$150,000 said it was a good time to remodel. 

Even households with underwater mortgages were surprisingly upbeat about their remodeling plans,  
with 29% of them saying they had already remodeled or planned to remodel in the next two years. 

Popular remodeling jobs

More than half of the homeowners (52%) did maintenance and repair jobs valued at less than $2,000 
during the last two years, and one in five (22%) completed major replacement jobs costing $2,000 or 
more. Seven percent added additions to their home, and 15% made an alteration to their home.

While the percentage of respondents undertaking “major replacement” projects increased steadily as 
homeowners aged, the average job cost increased significantly as the age of homeowner rose. This 
trend of older and higher-income households generally spending more was also evident for households 
making “additions” and “alterations” to their homes. 
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Looking ahead over the next two years, homeowners are planning to do the following jobs: maintenance 
and repairs valued at less than $2,000 (37%), major replacements valued at $2,000 or more (16%), 
additions (6%), and alterations (14%). 

When asked who would perform the work, the respondents said the following: professional contractors 
(30%), themselves (42%), and themselves with the help of a contractor (24%). However, the survey 
showed that higher-income and older households were more likely to use a professional contractor. In 
addition, all homeowners doing major remodeling were also more likely to use a professional contractor. 

Exhibit 38: Types of remodeling projects

Reasons for remodeling

More than six out of 10 homeowners did some remodeling jobs during the past two years. Of those 
respondents who performed any remodeling work, the main reasons cited were the following: to maintain 
or repair (65%), to improve energy efficiency of the home (42%), to reduce future maintenance (30%),  
to increase the value of the home (30%), and to make home more modern looking (22%). 

About half (47%) of the respondents said that they would be taking on new remodeling projects during 
the next two years. The reasons cited were the following: to maintain or repair their home (68%), to 
improve the energy efficiency of their home (30%), and to add more amenities to the home (24%).

This survey finding showing that the percentages of homeowners performing some remodeling work 
during the past two years was greater than what they projected for the next two years should not be 
viewed as a lessening of demand for remodeling work. A good portion of remodeling activity each year is  
triggered by necessity — a leaky roof or a heating and cooling system that hits the skids. Such remodeling 
jobs are impossible to predict or anticipate by individual homeowners. As the nation’s housing stock 
ages (more than half the nation’s 76 million owner-occupied homes were built prior to 1970), major 
replacements and maintenance are likely to grab a bigger share of the overall remodeling market.
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Exhibit 39: Reasons for doing remodeling projects

Homeowners are highly dependent on personal savings to  
pay for remodeling jobs. The main source of funding or  
financing for remodeling projects is personal savings  
(80%) followed by credit cards (16%), insurance claims  
(7%), and home equity line of credit (7%). The share of  
homeowners using a home equity line of credit rises from  
3% for households with incomes less than $50,000 to 15%  
for households with incomes above $150,0000. 

For remodeling jobs anticipated for the next two years,  
homeowners said they would continue to dip into personal  
savings to pay for the remodeling work — a preference  
that is somewhat unique for the remodeling market when  
compared with how consumers pay for other major goods  
and services. In the auto market, for example, a very large  
percentage of cars are financed or leased. 



37

Exhibit 40: Source of financing for remodeling projects

In response to the question, “Who did the remodeling work during the past two years?,” home owners 
said they hired professional contractors (36%), did the work themselves (47%), or did the work 
themselves with the help of a contractor (17%).

However, older homeowners and higher-income households are more likely to rely on professional 
contractors to perform the remodeling work.

Exhibit 41: Who performs the remodeling work?
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Retirement plans and remodeling 

The survey showed that homeowners over age 50 had a strong preference for staying in their current 
home throughout their retirement years — a finding that is consistent with previous studies. 

Among all respondents 50 or older, more than half (54%) responded that they would “stay in the current 
home for their entire retirement.” Another 18% said they would “stay in the current home first, and buy 
another home later,” and 10% said they would “move to a different home (brand new or existing) before 
retiring” or had already bought another home after retiring. 

Owners and renters had different views on their housing plans for the future. Six out of 10 owners but 
only three out of 10 renters reported that they would “stay in current home for the entire retirement.” 
Another two out of 10 owners and one of 10 renters said they would stay in their current home now and 
buy another one at a later date, and one out of 10 owners and two out of 10 renters said they would 
“move to a different home before retiring/or did buy after retiring.”

Exhibit 42: Housing plans for retirement

For all respondents 50 or older who had retired already, the median age for their retirement was 
60. When asked, “At what age do you expect to retire?,” the median retirement age rose to 65. Not 
surprisingly, one out of three owners and one out of three renters said they had changed their retirement 
plans because of the current economic situation. 
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The desire to “age in place” brightens the long-term prospects for the remodeling sector generally 
and opens the door to a wide range of remodeling opportunities, particularly in the areas of universal 
design, increasing the energy efficiency of homes to lower operating costs, and adding maintenance-free 
and long life-cycle products. Demographic trends and the nation’s aging housing stock also point to a 
healthy demand for remodeling work in the years ahead. More than 80 million baby boomers (those born 
between 1946 and 1964) will be reaching retirement age over the next 18 years, and many of them will 
be fixing up their homes to enjoy their retirement years. 
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Appendix

Survey methodology

The 70-question survey was prepared by the Colton Housing Group and distributed electronically by 
Zee Probe, a Dallas-based research firm. It was sent out on June 29, and the responses from 1,954 
homeowners and 1,051 renters were received over the next five days. The share of responses within 
each region and age group were controlled and based on housing activity (housing starts, home sales, 
and total stock of owner-occupied and rental homes) in each region of the country.

Respondents profile

	 	� Among homeowners responding to the survey, the share of traditional households 
(husband and wife with or without children) is 59%, and another 29% are single male  
or female households with or without children. The remaining 12% are households where  
two or more individuals are living together. 

	 	� Median age of all respondents is 41. It ranges from 46 years for owners to 32 years 
for renters.

	 	� Combined median household income is about $50,000 for all respondents. It was 
$53,782 for owners and $43,100 for renters. 

	 	� About two-thirds of all respondents have some college or have completed college, and 
16% have attended graduate school or have an advanced degree. There are no significant 
differences in the education levels of owners and renters.

	 	� Median market value of homes for home-owning respondents was $174,000; the average 
rent was $741 for renters. 

	 	� Of the 3,005 respondents, about two-thirds (66%) are White (non-Hispanic), 
17% Afro-American, 11% Hispanic and 7% Asian. Among homeowners, about seven  
of 10 are White, 15% Afro-Americans, 10% Hispanic/Latino, and 6% Asian. Among renters,  
59% are White, 21% Afro-American, 12% Hispanic/Latino, and 7% Asian. 
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MASCO Corporation

Underwriting Sponsor

Masco Corporation is one of the world’s largest manufacturers of brand-name consumer products for the 
new home construction and home improvement segments. Our products include Behr paint, BrassCraft 
water supply products, Delta and Hansgrohe faucets, bath and shower fixtures, KraftMaid, Merillat and 
Quality cabinets and Milgard windows and doors. Masco is also a leading provider of services that 
include the installation of insulation and other building products through Masco Contractor Services and 
Masco Home Services. Offering an unmatched selection of stylish, high-quality products at a variety of 
price levels, Masco brands are favored by builders and remodelers throughout North America. Masco 
is committed to helping builders and remodelers create homes that are efficient, flexible and valuable 
in today’s market. Helping professional contractors create the lifestyles their consumer clients desire is 
what Masco and its family of products does best.

Masco Corporation has long been an advocate for research that improves the effectiveness of America’s 
building and remodeling markets. We are pleased to serve as the Underwriting Sponsor for this research.




